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ABSTRACT 

This paper argues that tied social networks of directors among the corporate 

elites will affect CEOs compensation. We map the social network of directors, and 

generate three different measures that account for each director's importance in the 

network. We analyze three measures of director centrality, namely, degree, closeness, 

and betweenness. We hypothesize that more connected directors are more likely to 

approve of higher CEOs compensation and, in turn, to reduce CEOs compensa-

tion-earnings sensitivity, CEOs compensation and CEOs total compensation affected 

by family business. Using a sample of Taiwanese listed firms, during 2001 to 2005, 

we adopt two measures for CEOs compensation. The conclusion shows CEOs com-

pensation increases with degree centrality, closeness centrality. The shape of family 

business or un-family business affected their CEOs significantly higher CEOs com-

pensation and total compensation. 
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