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Abstract

Corporate sponsors patronize movements that have become the making trend of
globalization. Therefore, the corporate sponsors and movements need to operate and
foster the relationship between each other for the long time. The assessment of
benefits in the sponsoring is a more important indicator to continue this relationship.
This study uses HBL for the main study, and understands reasons why corporate
sponsors patronize HBL, and effects and benefits for the development in movements
after HBL accepts the sponsors from corporate sponsors. Thus, using the specific
conclusions from the study for students movements seek cooperation with corporate
sponsors to reduce official funding, enhance the quality of movements, and achieve
sustainable development. In this study, HBL movements at all stages of development
and the content of corporate sponsors patronizing is from 1996 to 2005 and focus on
the effectiveness and impact. However, one of the limitations of this study is based
HBL, the results can not be analogy to other types movements. In the documentation
of the collection, commercial confidential restrictions, the age of official documents,
or the missing information lead to incomplete results of this study that is the second
limitation.

The main conclusion for corporate resource sponsors can organize HBL movements
to be more complete, so the schools that join the movements get more resources and
team training skills. More, corporate advertising and marketing promote to advertise
the movements. At the same time, with the resources provided by the companies for
the movements can feedback to the schools that join the movements, and provide
more advertising and marketing opportunities for product trials that will substantially
strengthen the affinity and image of the corporate sponsors. Finally, the HBL
movements with corporate sponsors will increase the number of audiences and
participating teams every year. In addition, the competitions are also increased
(schools that join the games raise the standards). HBL movements, schools and
businesses due to the benign interaction and develop to a "partnership” for achieved a
"win-win-win" situation.

The study recommends:



1. Government agencies should create opportunities for students to participate sport
movements, and guide the student sport groups, and equitably distribute funds to
improve the funds in the movements to achieve lower health care expenditures.

2. Movements want to get corporate sponsors, and their activities must be consistent
with the spirit of enterprises.

3. Related departments should integrate with sport movements and increase the
practical experiences of students.
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