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ABSTRACT

In recent years, retailers have launched limited items or special low price to attract
consumers in order to be competitive in the market. In this way, this strategy that leads
to crowded shopping atmosphere causes consumers to have crowding perceptions. Thus,
consumers would have unhappy feelings and the negative coping strategy. Moreover, as
economic grows, consumers would like to purchase social-recognized and valuable
products. This behavior leads to fashion consciousness. Social-recognized and valuable
products naturally affect consumers’ emotions and lead them to have purchasing coping
strategy. Therefore, my study focuses on whether crowding perception fashion con-
sciousness and will lead consumers to choose different coping strategies.

This study collected the data via questionnaire method. The method of analysis
primarily used multiple regression modeling to analyze the data and test study hypothe-
ses to verify the degree of fitting of study performance. The results indicated that
crowding perception has an obvious and negative influence on coping strategy. Fashion
consciousness has an obvious and positive influence on coping strategy. Emotion serves

as the mediator between crowding perception, fashion consciousness and coping strat-

eqgy.
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