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ABSTRACT

The way of traditional marketing, focused on product or service, cannot satisfy
what consumers need on feelings anymore. Experiential marketing has become an
important tendency in the field of marketing, and it has been generally practiced in
many industries. Therefore, this research is-mainly based on experiential marketing.
Furthermore, the relationships between each variable \are also discussed. The samples
of this research were collected from the consumers who used to experience the SPA.
379 research questionnaires were spread out, and-the valid samples are 342 (90%).

The outcome of the researchare-as follows: First, experiential marketing posi-
tively effects on experiential value and customer satisfaction. Second, service quality
positively effects on experiential value and customer satisfaction. There are also two
important discoveries on this research: 1. Experiential value intermediately effects the
relationship between experiential marketing and customer satisfaction. 2. Experiential
value intermediately effects the relationship between service quality and customer sa-
tisfaction. In conclusion, this research provides several suggestions for management

and academic research.
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