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Abstract

Influencing consumers purchasing decisions and consumers’ attitudes, ‘word of
mouth’ takes a very important role. With the internet becoming more popular, the
limit of traditional communication has been broken and transferred to the internet.
Nowadays, a lot of internet information exists and has become the consumers’ point
of reference when they are searching for products and the marketing channel of
companies. Therefore, this project aims at the popular 3C’s blog communities which
are abundant in information and attempts to investigate the influence of the users’
feedback in popular 3C’s blog communities and the factors of online-word of mouth.
Through this evidence-based research; the aim 15'to give consumers and

internet-marketing companies the necessary help and support.

This study has used an online questionnaire and was aimed at the users in the
popular 3C’s blog community. In the questionnaire; the total valid sample data was
541. After processing the data and analysing the statistics we can conclude that the six

EE TS 9% ¢

benefits of online-word of mouth are “expertise”, “trustworthiness”, “attractiveness”,

P19

“sociability”, “commerciality”, and “interactivity.”

Keyword: online word-of-mouth, source credibility, blog
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—Ar RERIALEEIE R L - Big7 BT &g/ (Preece, 2000) 0 A4S =
- FAATAI A 93 #3548 (mechanism) 5 &3t ge 2 & (Cyberspace) ¥ » & A i

hmEOTRBE T 38~ EW AR (B 2002) -

- S ARHENTE
Mi# | (community) — # kA >t 7 F (communis) » ¥ FF 2 AL % - 4+
F L FPHE LA ARG - Y 3 A W R AAE - WAL

WHE B RPAE AT AR (Fhi 0 A 83) e

Bk ik € 8 70 o AR (AATF b community ) P iE R A AR 0 @ S

SR SLC L AR PR A TR R R S R T

kg

BALe gmptimire 7 2 B
(1) - Fehp BHE
(2) —# 4

(3) et ¢ 2ALE AW ALE B ARG R G NRA -

¢

% Wit ¢ ¥ R Harold F. Kaufman 2473340 b ek 2 T & 1S > BIRL 5 ALFE

FIGOME A TAAEE - BREFREPN G AE T B - AR

S E Y

i
#
i~
g
he
"_|
R
P
L
[
4
St
B
s
Yt

gl

i ? m . (Virtuality )

f*m
v
a5
_._‘-
==
e

ZREY RERFHA - R T ARRTIEY AEAPD ¥ A EFTHOMA

Ry
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S RRAEFNTEIAHBETFHH (LF - BL TR AHLT )
17 ;N 4p 3 B ¢ 8 % eh— 3 4 (Cerulo, Ruane, and Chayko, 1992 )« %f % % ¥ 4
B tn@Ae o & F e o B et B E O 41 R0T R R DL 0 M SRR
WfEla e 70 R4 (£ 3 WWW ~ BBS ~ News Group ~ E-Mail ) - #
BABN K B A o F]3 B 05RRS S0 ERE (Hagel III and Armstrong,
1997;Boczkowsk,1999 ;Foreman, 1999 ) - # # - Hagel III and Armstrong (1997)
mﬁ’ﬁ&L&’EEi%E*§é$%$%#*@ﬁ%&—ﬁné@—%ﬁk
pd LG TR # s R AGEEAREFED o £33 EER - ST

S ST INECLESE oyt SR L R EN -
LA (% 2-4) ¢

%24 BERAETRFEL

# % REAHOTE S

H. Rheingold (1993 ) | m A3 4~ fAA ¢ L hf % > § - T#eph X i
PHRE V3% S - B R iR

o A A ER Gauek o

B (1998) |- #4t £ R REEEES > SHEEERES DL

Y
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ik ,—»‘flﬁ—/\ "if‘f/i ;{/)ﬁl/’v\f} ’qj‘%\;"f@‘ﬁ‘i—%‘i’i%
FRIRT: Bl et poe B AR P g Al

NP e g g o

Boczkowsk(1999) | Jm f#Ar# £ 245 ~ F J & LB LAl hr > FERE

RepLens §a RE A EA o

Wellman(2000) | m#FAF L - AU T HafFD A EH hel 23 &

I
N
|+~
P
ra

TR AF T FREEALE R -

= (2000) B PERGEEEE > B3 R RFEAERSN T R FA oo

Preece(2001) EEAFIAPFPREA-ARETAAZTET A3

By B A RRLE -

PREES B Skl gl

AP Sl g N ﬁ%&ﬁ*ﬁmx? LU A GOV Rl SRR P
BHRE > BHERLG DA EH G MRy LR EAETF LBV E O RE -

A2 AR RS A FH T R BT A - A R A R .

2 AR
Roberts(1998) #_& AL 1 ¢ Fen % 3 =30 » BT WHFEF F B HAE

HERG R

N

(1) 3% 4 (Cohesion) : AA ¥ = f p A8 £ 7 25 B adairg
p gz

(2) 7 it (Effectiveness) : ¥ T4 2 2 T > § ERES 7 5 R 304
FHB SRR 4SO ERER o

(3) E4(Help) : AAE = B bV X LA an 4 o

(4) ~ 2R % (Relationship) @ = f B en3 #9735 8 e 3o B % o

(5) 3% 7 (Language) : AAE FrRang 3 A58 i * o
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(6) p 2% % & (Self-regulation) : A3 = f 34 p AR gochig 4 o

Etzioni and Etzioni(1999):% % B#ALFE 5 & A 1 (1) ¢ R B 40k

PP AR R (2) gﬁf’e’;}%)a F\?'ml%u BE Lo

4y
g

@ Rheingold (2000) %% b #ALF I~ AT ik € 5—‘« P EF T e A
B (D) 2enp d () # LB idl 1 (3) 585 i3 (4) H

2

BT R BRI G e

S FRAR R GV R

TR CEAEFRRORES  FY BRI AEHROT R 0 HERTS
FROEERE - BROn S o dol GRS L mBEd A4 BEEL d B4 (o
BhF) B x Ead B (20 s BB R) B3 SRFEF THDF
FW T HA IR IS P Fant L AR P HE R 27 R

S FERL PR A BB RE BB RS BRI A

B 1970 & gk A KR DL FALR 0§ R BOE S H g gl
ArpaNet = %&{B @ Internet fvw £ ¢ &\ 83K ¥ 34 % (Discussion Groups)»

T LR DD E R RRER i s R - 38 0 B (T 'fr&ﬂ,mi

*

XL BEAP A AR HAE TS PR BAR IR 2 2 F B Pt

Fle om s § % ME S bpbrat R o ieB e S A BB FE o 4 5
B F8H 0 X0 e N R BEAFE DA T 2 U AL Z F 5 o pU
S B 3L WU E - B iR AL(Topic) @ AL © SR 3w AR EF

Bt R AR F R EAAMRIE PRI A BT g B fF

T
*m\k-
Wi\

®ATH G e

BEPFRRLELIT PR AT G AT h R ERE (G2
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EFI o AT A AR R R R OPREY P A g B
7

AR o 0 R R A B m R

o B B
i & i
B e |‘J“‘l"l Tt
i s
ay O N
B ] f
g 53 mt
B 24 miFAtE2 3 E
PR BALE L & F L ehigy IR ATH #e (Newsgroup) ~ BBS 1 2§

T 3+ 20 i% 7 H (Mailing List) y 3% 42313 % (Area of Topic Discussion) ~ Fir% % (Chat

v

RER B RRL DT B o DU RL (T L FTELA cn A B ne R B sy

G A SE T BRI o B 3 53 R A ek R R

B B UK - Hagel & Armstrong (1997)1945 7 gt i@ * F chf o jFp die &

KA AL

(1) 245 % % (Interest-oriented) : m#EAEF = B FIF fAtp b cn@BAB{c L £ @ B &
- 42> B R4 % T 6 0 4ot LoveShopping PF & A3 e zk > AL 3 S B 7

AEREFEG e BEwm A% o

(2) * %R % ¥+ (Relationship-oriented) : = f B4 5 & 4 FMsk F > 253 0%

R e A AR > do B R 0 AR R G A R

(3) % & % » (Fantasy-oriented) : = F A ¢ 3L B~ 403 52 > £|EFTTRE
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% e E S 0 4o i MUD o
(4) % % % (Transaction-oriented) : i#0% & &A% & F § L 4 7% 5 » ¥ Bifer 2

5 AR R ePF I > et MoblieOl » a4 # & 6 3C & el A 3 £ o

—n\«

EEL A RS L RN AL R TR
SRS 0 Ra R B | e B 005 TIE 0 R T #0558

BHAFIHNDI R A R REESR o

Hagel & Armstrong (1997):0.5 = | B end & > g5 F e » RV hE ‘®a £
Fpblbemic » ¥l Te s TigpER TSP ETE ) 2540 dle 5

w fEugdl

LETHE 5 ,—.»l% B B M AR B
(2) Ak - AR A R R g R

BB REN S AR R PR AR AN B R PR R R
T RAEPEES SR o HE A QAT RAER Fena £ o

(3) @™ F 0 F P s TBRE T TS R AR T
AN EE T LA kg iﬂ%é‘] £ 4 2 1Y A S8 PRI d 2 H B Y

PERE >4 ¥ R 1;:%@]»)3 w?a,?w%?&g]%;‘ﬁg ,pg%;%%ﬂ f{_]%

(4) MF A RSB AT S S hG B EZ AT R o LR - BARFE K T

WHEIE(2000) 7 Fe & & R FRHER T 0 Rl T RgER - T B Eaow

T A AR deaR v TR FAIBMNG v THEIHEW ) RN RRAE
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= R &4 gﬁ,\ﬁﬁﬂ :

(1) ¥ RAF4 3848 2RE » XFIGH -

(2) RO s HREIEFLHLL > B3 v B0k -
(3) ?Eh:}%f%iﬂ’ MM HARLCEF LR > FFAFERE
(4) SHAAAZF A REL LS G5% -

(5) FHAFF AT LK B AL F 3 T3 o

(6) AF4R ¥ @ bAFEPEFALSD]E § AR -

(7) BEF Ak o F FTon > foomses- 3 o

(8)1%'&2#\:@& ;?Z\',—p‘f‘,m {E_ﬂif‘ﬁg7 Q_q_

TRY T = r — by s o P LN - -
e TS (A4 ) 2O G > a T FEE ) RIS o gt

Kozinet(1999) ] r2 T = B #2323

>S‘\

IS RO N B R

&

h5E 55 ARG 0 BAE AT R A A S|

(1) # %% 4% (Dovotee) ! o §T2)# R ¥k sep i 40 2 2L § 3 & 24e
f%&ﬁ‘— v ofe grob B H o ﬁ 7; 'r%‘},é\;,f H1g o

(2) P84 R/¢€ B (Insider) : 3288 & F 5 2 2 4 554 eh A WM 52 B55 e
E??-F% -J-&-IF\ m/—éfh F F—gfi éﬁ‘g.o

(3) % 2] (Tourist) : #* #g 4] = B &2

B 2R g oe LT

(4) A2 3| (Mingler) : 43l * f 28 @ & F 2§ 5 % ik 2l g o $Aab3

M2 E B AR o
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Frd RPECHALATERZIPMALEHG

- NT
~F R

FERABBAEY OE &M AR BEAF - & (Ridings et al.,
2002) v o EALFEA S T G o R 0 R EF B A R R R A o o T 1
RS EHEHEAED T4 - BEFELDFFZ - VL RATARAR: BGE2F A
2 3 flen s R ke B4 (Anderson & Narus, 1990) > 33 27 &2 B &4 %
M BRFENI RIS DEL &7 o F PO RBRAEY T RRDEL PG
X3 A hF R4k & (Harris and Goode, 2004) » = 7 04 5§ 2™ M) 7 i
P i 3244 (Gefen, 2000) » 3 §Te5 %% i fB & 122 H @ b3 & B 2 B ch FE R
(Ridings et al., 2002) - & dz FIRP BB A BRRT N AR TR SER (Kiel &
Layton, 1981 ; Price & Feick, 1984) ~ 37& &3 9kt (Sheth, 1971) -~ JR3%
# i chiE % - (Keaveney,1995) % A ERDES T REF R
HiE A ER T B ’/éﬁ%iéifﬁki’fé ALZAN TR AL ASDLT RT A
A LA RS LR RA P (Cox, 1963) & A b £ & Shfs kiR
( Price & Feick, 1984 )

TR RZPEEMRLEY A 5 R EMAEY T E TR NAT R R
ARtk b oo ApRATIRT B B L KR E (McGinnies, 1973) - West.(1994)#-

VERIELG " PHALRRTE G RAPE THEE o

S REVRAEZAAM PR
5 #p a7 7 #-& ¥ [ (expertness) ¥ ¥ F 4 (trustworthiness) & 5 A4 3 ¥ 3
BERMETE o Mcguirei — # #3514 7 0 X ¥ & & 93tk e » (Mcguire,
1958)- ¥ - & # Hovland and Kelley(1953)3%. 5 Rim¥® R A & 5 = < 46 » 5| 5
¥ i (trustworthiness) ~ % 3 {4 (expertise)#? & € {4 (likability) - ¥ - 5 -§ Remple,
Holmes & Zanna(1985) Bl G dg £ & pF > 4 217 = B & KA T D FRRIME(R -
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AhfF s R - R R BRSO B2 A Y hE%T M) T A
P~ BEAGFF 220 B A b a3 LF 5 )R AF B I BHORE  5

% 2 §Fh) - Meyer et al,, (1996);2.5 % 2 e 2 HAPF > PR ARGt 1 & L
FEER G EF PN P FREFERKE kR R e BRI T

gk E R F

)

(H¥ & & e a2 58 (Effects of disposition to trust)

FRERERHS L ALBEERTBAEHe R EE L 4 (McKnight &
Chervany, 2001) - Kini and Choobineh(1998) # ! +¥ % & & & #-3] » :}}5 A A g ?-‘r
AR N AR R A A > BT R R AR AP R LA RB T B
A 2 ¥ % (The individual' s tendency to trust) o % 13 iZ ¥ € B 7
¥ sbaw 2 R 422 (Gefen, 2000; McKnight et al., 2002) °
Q)#1 & A# 7 7 &R R 5 (Effects of institution-based trust)

FIRA#HNT TRRIBAHENRRALGHELT 2R LN E
(McKnight et al., 2002) » Zucker(1986);,3 AR R A {%’g d 2z 2t
FiE - BE 2y Bk G m o { At IR 2L by R FF # X 2
M AR R G AF A FRABEED 5 0§ 6 PN ER RS R D E

2 RE- B R FE R (Gefen et al. 2003, McKnight and
Chervany, 2001) -
(3)HEE R £ 5 (Effects of reputation advertising)

McKnigh et al.(2004);2 % "T#2 R £ | & THEE AL | g W a3t R
FAARERZwHE o  BEELHE SR BES TR 3§ > (McKnight
ctal, 1998) - #H A 2 L4y Wik L ihd o DFWLF LML o L KA
ki = BB ehi; 5 (signal)it A< & 97 e (Weigelt and Camerer, 1988) « #-#2
sY(Reputation systems) H_* &k 3=z ## ek 5L o Resnick et al.(2000)3% F| > %% %
T OIS A P LT OUAP BB R E T A MR LR 4 7R
FenA LI FORFT T MM QY TR HHfL ek g %ﬁﬁ“ ke i A &
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% & (Shapiro, 1983) -
(4) FFE &R B (Effects of assurance seals)

P2 R A efRRs BELkE 2 R Egs - ey R

St
=i
2=}
b
=
>
s
)}yh

Freo vk (McKnight, 2004) < fi2c— B7 & 32 gl bbbt £ g B
%z = ¢1v (Tan and Thoen, 2001) » § 8 » i& B &% EAL 5 47 * (Kovar et al.

2000) « Fle H = 3 R A RGEY S R EERT R Gt h T 2 3 ahik

FEF OUGIR A 4R e rb § % 2 e(Shankar et al., 2003) o

= RRT BRI G

Desarbo and Harshman#% 117 .44 ~ & ¥ ~ B qc4 2 314 7 4% kg
kiR¥ RS F e o Goldsmith , Laffery and Newell(2000)4p &1 ki + i3 & &
TP FHALEARAESRERR L IPH -~ LE R HRRT ERRFAY Y
A FMEEM ST P oxsl 4 R KRRET 5 R (Maddux & Rogers, 1980 ;
Simpson & Kahler, 1980 ; Kahle&Home 1985) />-Ohanian (1990) i&— # & %
TRz #FERAET LRI FH TR LR o B 4T
(Dexal4 t Rdpif F Fees A2 A5 AHASSRIBE %514 > 7ol
B AL 4 o Joseph(1982)4= F dq dt o § w314 A K 5 R T HHATHE
NG dA AL B G i googks 2 B x5l sl Fasit oo fi R ik

% (Kahle & Homer, 1985) » & @ mwisl4 g £ 3 4 ' ¢ 'fﬁ?iiié_iﬁﬂ.;ﬂ

(2)¥ F4+ : Hovland, Janis and Kelley(1953)7a5 ¥ f12 5 @55 L W2 @ 50
SFRBVARML Friedman and Traina(1979) 7" 35 NXPEEFE T A T4
§XTIGE &T ALY R HE T A SRR Lk R -

G)EER  HARA L AT A LG EAEARNE EBER - B34 P RS
£ BPETET BEMORRG AT ARSI ESARNLATLRDT R jFET
1t 8 - Maddux and Rogers(1980):% & 3 & K iRend F 300 4 G R e % &
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-2 (g v]’zgm—g{%r‘g E¥Ma L kAR L A%k ik (Crano, 1970) -
Mot RPIEEEMGIED ¥ 2 G YRR S e (trained-untrained )

4 dr - A £ Zo e (informed-uninformed ) & X K ¥ - A B T h

( educated-uneducated ) -

125 KRV G R G FILA

£ i ?Jﬁ" RiRT G R ARG

1972 | Applbaum and Anatol ¥ F M (trustworthiness) & # {4 (expertness)
¥ 4 (dynamism) % LM (objectivity)

1981 | Simpson and Kahler ¥ 7 4 (believability) E ¥ |4 (expertness)
Fr#s 4 (dynamism) At 2 4 (sociability)

1985 | DeSarbo and Harshman | ¥ 3=¢(trustworthiness) & ¥ |4 (expertness)
514 (attractiveness) & 4% & (likability)

1987 | Wynn ¥ 1z 4 (believability) E ¥ |4 (expertness)
x> 4-(dynamism) At 2 4 (sociability)

1990 | Ohanian ¥ J. 4 (trustworthiness) & % |4 (expertness)
v 3| 4 (attractiveness)

1999 | Lafferty and Goldsmith | ¥ 3| (trustworthiness) % ¥ |4 (expertness)

2001 | Belch and Belch ¥ F M (trustworthiness) & # {4 (expertness)
¥ 3| 4 (attractiveness)

2001 | Kiecker and Cowles ¥ F {4 (trustworthiness) & % |4 (expertness)

2003 | Pornpitakpan ¥ Ju M (trustworthiness) & # {4 (expertness)
v 3| 4 (attractiveness)

FAL KGR T AR R
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¥-8 ALER
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B AIOF AN T 252 0 T T B arck g IFE PR
R Fe o R E - B2 AT o Fl > AT R R 3CINE
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K AR
1iFEF
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Yo FIHYERED 2

- S FIHRERES 2

AT 2L PO FEABETICERAFZ PR CMTIERZAY
FICE L E R S § S TTE R R TICIE RAAFE DR H o d S L -
BAFZERREDPIERNI & PHAT AR ENFFHF Ao L L FP AT
THEPEELIRNEABTHEDLE o

U HALH L BATEAS R T S LR E R A A A 0 A
THEY QIR N R ET S od R —g % o
A Mg ip e AR S &2 L8P R (random sampling) s
Foom IR FRED BRT T3 22— LAY TR 3 2 0 il 41
1 R Aldp 18 281 I‘Jéﬁ)’j‘fu#ﬂvéﬁ%fiﬂ\ﬁﬁ Vo= E 4 PR A E AR AT kP S
ospfAR R A E S F M 2RBINF o A2 EE T R
BBEE A P GO0 R A BT i STA 2 anEg o

RIEEAVE: B i LR - i N el ot 212 7 B e = /-

S ERA ]

A e 95% B4 B B 0 2 P=0.05 BF > (FArR S AR A D ok id 384
o EAeT o b B AL A AP REL S Boxh B 2 T T KRS f
A B 500 (>R E o

2 L ) e
n:Z—ZP(l—P) nifRA o] Z: Gk
e

e FIRIML  piAMER NG
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g PR IREFE

AEHEFLHY R ERAS NREF ] RS AL R Y RS
FE2 MK L LT AR P ERREF LIRS R RS BT R
H»{%;;‘}BT%LFFB$ > I;{g\.;%w,f% o

r&}gﬁ_)’é

3\&

AT &*%k\ﬁé’lﬁﬂﬁﬁa?&égkﬁ’¥

-\-x\y
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FRAE CRENF04L e Fo s TRECE O RERF 64D

>
»

i\

R TR AR 2 AATHEAL THBABE FEHY B ERZE

)
>y
&

Wt RN LG S R EHP SR RN EA B

N

bo
pijud

B BGRAT A e 10 NE R RGE C R R B34 S S 4R 3 L (Likert)

7

&
A

g

BER R G ARE S & r?b’ﬁk%J\rk%J\rﬂ‘%iJ\rz H’:’,’E;J‘r?bﬁfl

F\?'%J’Az:\"dll‘{-;,% 5\4\3\2\1,4,,\0:,,;@_%\531‘F %ng;f\aﬂg'&f’_r:

- SRR MR
PR T MV R A 2 T YRR A %372 % &7 Ohanian (1990) ¥ %R+

ERANTAM RBP4 2 hE 2 44 T IY2004)  EA R (2008)

2ZEE XY RMEAFTHEOFEFREIR LS AR EE A 2308 -

03-1 T R RECTE S FE

Fic PRV ERGEIAD ikt g
¥ BeaimEteptp iy v ham A p 7 Ohanian
Lo | e vt e AL G B fRRY R Y SR ITUL N 3 (1990)
| ERAINERELEEL ] EAT T Y RALALP B ; HhRE P
B R E R AL FHRFITRL) (2004) ;
Bn s Rt s S F Rabim h A B o L p 3 BEA B
Bioa e o3 ARTF > FaIANE (2007)
BIREIMFREEFELF LI MDE S8 SR L PN B
B s Mg R G b p A SR F LA LD B
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SUERREEFEF P TR RN (1990)
Y A A e AN %
BERREAE G B ER AL} R L | HER
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l,"} S “—ré:' 4?‘,‘2‘7& LL ﬁié%@k‘% i , o (2007)
T B e - S A e E NN
S0 v e d X Arg 4o g 4
v 1z 4 “"!3»7_—375%%9’]5?2\};] [ e
G - L AN RS N g e 4p iy
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(G305 575 Ho e bl & '
e (2007)
o P"* Ohanian
A l—’n i
Y ¥R M “}x‘f—"'t!"/;ﬁ'/aﬂﬁ P\ z ]%'i ~ 2o (1990)
7 N 1?K7§ 10"3' _ 12 P\ %
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# 33U ASBHERE R £
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Fiis WA FEP G
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