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Summary

The sport marketing has received more and more attention by the enterprises in
Taiwan, and the enterprises made the brand benefit which produced by the sports
marketing. It is worth to study how enterprise improve or strengthen their own brand
image and brand positioning by the sports marketing. The Chinese Professional
Baseball League (CPBL) is in the leader position of Taiwan exercise industry, and it’s
the famous of all. The brand benefit of the enterprises auspice the CPBL is the key
point of the Taiwan sports industries.

The structure of the study is the brand image and brand positioning. The propose
of the study is finding the brand benefit of the enterprises auspice the sports events.
The study use the in-depth interview to-interview the CPBL fans. And use it to find
the result the brand image and the-brand positioning.of the enterprises by the sports
marketing.

The result of the study is thét the sports marketing does strengthen the brand
image of the enterprises. And if the‘sports marketing are work, the brand positioning

of the enterprise will be improved.
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