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The Marketing’s Relation of Trust, Commitment and value:
A Case of Technology Firms on Chain Reactive Paradigm
Abstract

This paper’s are focus on the relationship quality between technology firms and their
suppliers. We also investigate the modulator variable of relationship value on causal
relationship commitment (affective commitment, calculative commitment and rational
commitment) among satisfaction (sales’ attributes, relationship transaction behavior,
relationship service satisfactory), and trust (affective trust and calculative trust and rational
truth). The result indicates that relationship satisfaction between customers and sales will
positively influence relationship trust. The relationship trust between customers and sales will
positively influence relationship commitment. The relationship satisfaction between

customers and sales will positively influence relationship commitment by way of the
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intervener variable of value. The relationship trust between customers and sales will
positively influence of relationship commitment by way of the moderating variable of value.

We study a case of firms on chain reactive paradigm influential factor for hold customers.

Keywords: relationship value, chain reactive paradigm, relationship satisfaction, relationship commitment
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