PR EATE E R AT S

At~

Master of Arts Thesis
Graduate Institute of Journalism
College of Journalism and Communication
Chinese Culture University

REAHTRAIG R g R 287 g
A Study on the Audience’s Acceptance Toward Television Infomercial
Programs

R L BRE R

Advisor: Professor Hsu Chen-Hsing

FLoyo2 e
Graduate Student: Chen Yi-Ting

v K 100 £ 6 2
June 2011



